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 1. Social and cultural communication is the point of intersection in researches of the long list of scientific disciplines: sociology, documentation, sociology of culture and fine arts, sociology of science and technique, psychology, linguistics, theory and practice of information retrieval, etc. The practice has shown, that despite of essential distinctions concerning the subject and object of research, all these disciplines have much in common from the point of view of their cognitive principles in treatment of research material and ins methods of decision of concrete tasks.


 2. The basic task of social and cultural communication systems is to provide exchange of messages between creators and consumers of the information via formal communication channels: libraries (including digital ones), information retrieval systems, telecommunication systems, information networks, etc. We examine these systems from the point of view of their "collectivistic principles", caused by their belonging to a class of mass service systems, in which the interaction of quite diverse information subjects take place (e.g., the consumers of social and cultural information, collective and individual subscribers of information systems, scientific, social and communities, sports leagues, conferences, units of issue in archives, libraries, funds and museums, components of documentary stream of scientific and technical information, etc. 


 3. From the point of view of formal logic such communities can be considered as collective concepts, reflecting attributes of group of units forming a single whole, i.e. a certain collective phenomenon. In a context of general systems theory such populations belong to a class of internal systems, which represent the integrated formations, but which may be divided into parts, if to represent these systems as some structure of constituents with the “membership” relations. When investigating systems of social and cultural communication the elements of the collective populations are usually ordered according to their functional weight in the system (by value, activity, or importance). Such distributions we name cenotic, because they perfectly suit the ideas of the recently developing interdisciplinary statistical theory of cenosis (i.e., collective populations, internal systems, natural populations, communities, etc.). The report proposes the universal model for description of such distributions and provides the examples of their realization on the material of social and cultural populations of quite different nature.

