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Abstract 

В современном обществе мы сталкиваемся с большим объмом информации, поступающей из различных каналов. Мы просто переполнены информацией. Техническое и визуальное представление 

In the modern society we face vast amount of information from the variety of media channels. We are currently crossed over by the media. The technical and visual representation of the information and the sociological pros and cons in the media channels are different. The development of an efficient and comprehensible service to the customer, therefore, requires a particular knowledge on the media channel to be used. It is not surprising that a thirty-second speak in the television cannot directly be printed in a newspaper or that a script for an interactive Internet site is not very useful for designing a television show. On the other hand, it is evident that more attention towards a particular service would be attained if more than one media channel could be effectively used to bring the service to the every day life of the customers. More spontaneous attention and ease of access would most likely mean more usage of the service. Therefore, understanding and logical usage of the repertoire of the media channels in the content distribution and marketing provide apparent additional value in the competitive markets. The aspects related to the form of content in the cross media as well as to the potential interactions among the various media channels will be discussed in the presentation. In addition, the concept of intelligence in the area of content production will be introduced and discussed in the light of a modular software platform for international cross media products plus in the light of an application specific brainpower generated by artificial neural networks. Some of the main issues will also be demonstrated using an existing (international) Internet and mobile dating service, TheOne (www.seoikea.com), as an example.
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